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EMERGING SPECIALTY MARKETS: COFFEE TRENDS & CONSUMPTION IN THE MIDDLE EAST CYPHER® _Zinacafé

GREEN BEANS

» SPECIALTY COFFEES

ASOCIACION NACIONAL DEL CAFE

» COE
» NEW COFFEE VARIETIES
» NEW COFFEE PROCESSES

» NEW ORIGINS OR ORIGINS
UNDER DEVELOPMENT
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ROASTERS

» BIODEGRADABLE PACKAGE SOLUTIONS

p ONLINE PLATFORM OR APPSTO
INCREASE SALES

» CERTIFIED COFFEES

» SUSTAINABILITY PROGRAMS FROM
BEAN TO CUP

» TRACEABILITY

» COFFEE AT HOME SOLUTIONS
NEW GADGETS AND PRODUCTS

» PARTNERSHIP WITH COFFEE FARMERS
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COFFEE SHOPS &
ROASTERS

» INCREASE OF NUMBER COFFEE SHOPS
OPENING IN THE REGION

» FOCUS ON COFFEE QUALITY AND
STANDARD OF SERVICE

» SCA AND Q-GRADER COURSES
IN HIGH DEMAND

P COFFEE ACADEMIES
P BARISTA COMPETITIONS

» MILK-BASED BEVERAGES REPRESENT 80% OF
COFFEE CONSUMPTION IN COFFEESHOPS




EMERGING SPECIALTY MARKETS: COFFEE TRENDS & CONSUMPTION IN THE MIDDLE EAST

ARABIC COFFEE
GAHWA

» 2015 - UNESCO WAS INSCRIBED ON THE
REPRESENTATIVE LIST OF THE INTANGIBLE
CULTURAL HERITAGE OF HUMANITY - UAE,
SAUDI ARABIA, OMAN, AND QATAR AS A
SYMBOL OF GENEROSITY.

» TODAY MANY ROASTERS HAVE SPECIALTY
COFFEE TO OFFER AS GREEN BEANS TO BE
ROASTED AT HOME OR ALREADY ROASTED.
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EMERGING SPECIALTY MARKETS: COFFEE TRENDS & CONSUMPTION IN THE MIDDLE EAST

TURKISH &
ARABIC COFFEE

p PART OF TRADITION AND WITH DIFFERENT
ROAST PROFILES AND BLENDS POSSIBILITIES
OR AS SINGLE ORIGINS.

» SOME COFFEE CHAINS ARE OFFERING EVEN
ESPRESSO TURKISH BLENDS TO THEIR
CUSTOMERS.
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ASOCIACION NACIONAL DEL CAFE

COFFEE PRICES ACROSS THE MIDDLE EAST

THE PRICE OF A CUP OF °© | ®
QAR | 8679
COFFEE IN THE MENA -
UAE i $5.63
SALDI ARABIA E $5.05
» ACCORDING TO DATA FROM STATISTA AND o | s
CASHNETUSA, AS OF 2021,UAE, QATAR, —
KUWAIT, LEBANON AND KSA RANK AMONGST e v
THE WORLDS TOP 10 MOST EXPENSIVE e s
PLACES TO DRINK A CUP OF COFFEE. g LI
TOP 10 MOST EXPENSIVE COUNTRIES FOR COFFEE
CONTINENT COUNTRY AVG. PRICE OF CUP OF COFFEE
p THE AVERAGE PRICE OF A CUP OF COFFEE S S L
IN QATAR IS $6.79 MAKING IT THE MOST oot o s
EXPENSIVE MIDDLE EASTERN COUNTRY — oy s
TOHAVE A DRINK OF COFFEE. S e e
ASIA JAPAN $5.29
b SR i

SOURCE: STATISTA, HTTPSAWHW.CASRRNETUSA, COM/
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ASOCIACION NACIONAL DEL CAFE

COFFEE CONSUMPTION ACROSS THE MIDDLE EAST

COFFEE CONSUMPTION -
IN THE MENA =
BARAN | 39KG
mwm‘ E 311«;
p IN 2021, LEBANON WAS IN THE TOP 10 o | e
LARGEST COFFEE CONSUMERS IN THE —_—
WORLD, RANKING 9TH AND DRINKING N -
ROUGHLY 5.7 KG OF COFFEE e | o
PER CAPITA. - ™
TOP 10 COFFEE CONSUMING NATIONS
. WHILE Q ATAR CONSUMED 5 2 KG OF COFFEE CONTINENT COUNTRY AVG. WEIGHT OF COFFEE
PER CAPITA, THE HIGHEST AMONGST GCC car eneaes v
PEERS, LUXEMBOURG DOMINATED THE TOP rsor o
10 SPOT, DRINKING APPROX. 11.1 KG OF e onwn g
COFFEE IN 2021. A e o
MIDDLE EAST LEBANON 5.7Kg
SOUTH AMERTA BRAZIL 54Ky

SOURCE: STATISTA, HTTPSAWHW.CASRRNETUSA, COM/
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EMERGING SPECIALTY MARKETS: COFFEE TRENDS & CONSUMPTION IN THE MIDDLE EAST

FURDAGON OE LA SARCULTUP
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COFFEE IMPORTS BY TRADE VALUE (USS$)
Cwpormers |y | ame | a0 | aom | o |

MENA COFFEE

33332244000 31 050,255,200 2970200,200 1,517,254 000 26,1325%5.000 7

————————

20 DE8 00 W3 LM 439165000 £07.231,200 512602000 mons 4538

SMIDIAMBIA 119132000 212719002 247477002 281404200 251,530,000 1288 1N

TURKEY 151.902000 166,564,000 2486003 202273200 2426000 4958 407

ISRAEL 128650000 182767000 121595000 195,544200 100408000 5| 0%

EGYPT 101,750,000 120 423,000 123338000 115,523,200 155,211,000 11.13% 10.35%

UAE 101 753000 VR0 00 1165003 4S040 145145000 (3219 51N

JORDAN R0 03B IR RA 2000 PRS ST} LR RUNRCA SRS LR

IRAN 3NN 23205000 £5,41,200 an4ae00 B0 no FENSEN

p MIDDLE EASTERN COFFEE IMPORTS REACHED - 0 A S T oo

$1.4BN BY TRADE VALUE IN 2021, GROWING AT o wmem e s wam o wme  on e

SYRIA 03500 131000 SIA47,000 43558000 40214000 145 E¥.

A 4-YEAR CAGR OF 6.85%, ROUGHLY 3 TIMES om e v e em  wwm ue e

1337400 VAS0D 17,045,000 14591 000 FRBILID 1238 RN

FASTER THAN THE GROWTH OF WORLD WA B R T T wis s

BAHRAIN S£32200 7502000 5,803,000 6379020 4963000 4948 -16.00%

lMPORTS OVER THE PER'OD. YEMEN 1362100 ;.namo 2106000 m;um 2152000 ERTAY 15.28%

PALESTINE 8371000 23,553,000 31723200 27430020 593000 5198% 7205

» SAUDI ARABIA REMAINED THE MIDDLE
EAST'S LARGEST IMPORTER OF COFFEE IN
2021 WITH A TRADE VALUE OF $351.5M, AND
REPRESENTING A 12.5% GROWTH RATE OVER
THE 4 YEARS FROM 2017 TO 2021.

FURE WIRTH ANFIACA A54

SOURCE: UM COMTRADE, DEC.VIORLD, JTC TRADE MAP

2021 % SHARE OF WORLD IMPORTS

-

i "Estﬁl ARt mnnonv rilesirolls 'SI

EWROPE  ATR2NI0 S ssnwe 156
ASW 5158,368,000 [LiY KSé 357,530,000 097

AINAMERICA  pamaom s sk MsMsDC 0¥
TOTAL 36,182,595,000 100%

L] a " o
ATV AMETACA B UTHERE

58% 23% 143 5% SOURCE: UN COMTRADE, QFC. VORI, JTC TRADE MAP
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COFFEE EXPORTS BY TRADE VALUE (US$)

224000 WSHOEL0  BABINMD  AFEGISNN 363275000 ;
m:usr 114114000 123124000 127300000 15123200 136,02000 L0Z%
GCC A12430%0 50007 005,200 53238030 35673000 358 A2
TURKEY 107400 12082002 13477700 303200 33122007 3067 500%
Ex P 0 RTS BY VALU E IME. 24670000 A 3163000 46200 1'1.160.062' 230, Adabe
YEMEN TR Ab02 22,743,200 PRI 838002 ans LAy
LEBANON 22540000 07000 22,664,100 22754020 2984000 1765 2686%
JORDAN 9551001 456000 556,000 12979020 9463000 a2 1395%
SYRIA 3771000 4756000 534000 SA3E400 1351% 3005
» MIDDLE EASTERN COFFEE EXPORTS REACHED e
SE0E000 K412000 2hRs=00C ZIELM AZ10% 11558
$136M BY TRADE VALUE IN 2021, DECLINING oo gam s e e wme  wa e
EGYPT 20000 300 120000 0000 651,000 2L3% 2542%
ROUGHLY 4% FROM 2020 LEVELS BUT GAINING s wpo  ume wan s wwaa s

PALESTINE 2889003 4,193,000 343L 000 4400 Bhlie £3.20% T

APPROX. 4.5% OVER THE 4-YEAR PERIOD il — : T
FROM 2017 TO 2021. — e e [

OMAN anza BN 500 50 Pl A% -HRaE
SOURCE: UM COMTRADE, DEC.VIORLD, JTC TRADE J44P
I'I

p THE UAE REMAINED THE GCC'S LARGEST 2021 % SHARE OF WORLD EXPORTS

EXPORTER OF COFFEE IN 2021 WITH A TRADE " o "

VALUE OF $29.2M 5 AND REPRESENTING A NORTH AMERICA 1707600000 s _—-

3.3% GROWTH RATE OVER THE 4 YEARS wm e
FROM 2017 TO 2021. e - —

TOTAL 36,309.277000  100%

(ATNSAMEEN A K (THERY FLYIF ASA TTH AMERMUA
0% PP Py SOURCE: UN COMTRADE, OFC.WORL, (TC TRADE #AP



EMERGING SPECIALTY MARKETS: COFFEE TRENDS & CONSUMPTION IN THE MIDDLE EAST

UAE AND KSA RETAIL
COFFEE MARKET

» SALES OF COFFEE IN THE UAE WERE ESTIMATED
TO BE $864M IN 2021, GROWING AT A RATE OF
6.5% OVER 4-YEARS (2017/21), WHILE KSA HIT
$569M IN SALES IN 2021 AND A 4-YR
GROWTH OF 6.3%.

p SALES OF ‘FRESH GROUND COFFEE’ WAS THE
FASTEST GROWING SEGMENT FOR BOTH THE
UAE AND KSA, INCREASING 9.5% AND 7.4%
RESPECTIVELY OVER THE 4 YEARS BETWEEN
2017 AND 2021.
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RETAIL SIZE AND SALES VALUE OF UAE COFFEE MARKET
| owes Lz | v | ane e | |

103 12tk 13480
mmm o 2 2 e ‘=
FRESH GROUNO COFFEE 35N 10708 RrH 12221 1310

FHESH GROUND COFFEE PODS s bo} m Hos 214

STANDARD FRESH GROUND COFFEE 43 13405 1 1544 1230 3 185

nl!mnm 12518 124 xmas 198 13263 .m (25

bl 210 £3

am £2%

mmm ) T Fa% £ay

FRESH GROUND COFFEE S 2y 0 W7 £ 15 £4x

FRESH GROUND COFFEE PODS » % % M 2% €ax Iey

STANDARD FRESH GROUND COFFEE = " 2l 37 a L% 124

INSTANT COFFEE s ] " s ] 115 s

COFFEE L =] ] L] ) 555 s

SOURCE: EURDIONITOR INTERMNATIONAL COFFEE IN THE UAE, NOV 2018
RETAIL SIZE AND SALES VALUE OF KSA COFFEE MARKET

e 1209 1430 R BRI 4%
mmmm an n 2 = EH e 28
FRESH GROUND COFFEE 130 naym 123 128 1250 ) 4
FRESH GROUND COFFEE POCS @3 2 He k) a3 m BLY
STANDARD FRESH GROUND COFFEF 10857 1230 1naM 12,386 e 5 23
mmmm 404 5o 110 10 (%75 15% 23

13568 1314 1731 13206 1E30 s 24%

231 T4% F13

mmm 4 5 3 5 &in St
FRESH GROUND COFFEE 245 m A 5 m TA% K13
FRESH GROUND COFFEE PO0S £ n mn n " (313 hi%
STANDARD FRESH GROUND COFFEE M an 08 2 o (3 ats
INSTANT COFFEE 19 an w u i his 2%
COFFEE M M e W1 i bIs ErEs

SOURCE: ELROMONITOR INTERNATIONAL, COFFEE IN SAUDI ARABIA, DEC 2019
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